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A Sudy of Hectronic Commerce Application in Zhejiang Small and
Medium - sized Enterprisesin Internet Era

Qian Donglin
(Lishui University, Lishui Zhejiang 323000 ,China)

Abstract :Small and Medium - sized Enterprises(SM Es) are the important parts of Zhejiang economy ,
and also the main forces of enterprise electronic commerce. Along with the widespread of Internet ,
SM Es electronic commerce application is the inevitable trend . SMEs electronic commerce application
could fetch up the limitation of itself ,strength the competitive advantage and bring the new opportunity
. The author pointed out adopting B2B business model , joining the Third Party electronic commerce
Trade Market , implementing the integration of EC and ERP are the main routesfor Zhejiang SM Es elec-
tronic commerce application .
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