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The Latest Progress in the Theory of Industry Dynamics

Ren Xiaohong and Zhang Zongyt
(College of Economics & Business Administration, Chongqing University, Chongqing 400044)

Abstract: The paper reviews the latest researches on industrial dynamics theory from the sources of industrial dynamics and industry
evolution dynamics. It focuses on the new fields such as innovation and industrial dynamics, Markov perfect models of industry
dynamics and models of industry life cycles and industry evolution, and then summarizes the main progresses and challenges which are
encountered in this area.
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A Review on Multi—channel Distribution System Based on B2C E-commerce

Zhao Ligiang' and Guo Yajun®
(1.School of Economic and Management, Shenyang Institute of Aeronautical Engineering, Shenyang 110136;
2.8chool of Business Administration, Northeastern University, Shenyang 110006)

Abstract: The rapid development of E-~commerce and network has helped many enterprises that distribute their products through
traditional channel selling product through E—market based on network. The study of multi~channel distribution systems based on B2C
E-commerce has become one of the focuses of supply chain management. The research scenarios and research progress of the main
problems in multi—channel distribution system are reviewed, which involves multi—channel structure arrangement and pricing, channel
conflict & coordination and channel operation based on B2C E-commerce. Finally, some open problems and research interests in this
field are proposed.

Key words: supply chain, B2C, E-market, multi-channel, review
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